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Much as the eyes are the mirrors of the soul, their atten-
tion spread and sequence of gazes can be an important
quantifier of the unconscious factors that motivate buying
d ons and branding processes in today's consumers. In
an updated version of its Visualizer software, Germany's
eye square gives business the ability to precisely calculate
the spread of attention and the sequence of gazes whe
analyzing ads, TV commercials and websites.

New Ways to Visualize
Eye Tracking Data

ccording to eye square's
Sabrina Duda, the latest
incarnation of Visualizer won
rave reviews [rom visitors to
CeBIT Asia 2005, where
Berlin-based eye square first
unveiled Visualizer 3.0. The
distills  eye
xpertise in eye track-
ing studies into a software
package that offers unique
and multiple ways to graphi-
cally display and quantitatively
evaluate eye tracking data.

Density distribution

The new version solves the
special challenge of displaying
eye tracking data gathered in
supermarkets and stores by
translating tracking informa-
tion into 3D models that allow
users to see and directl

rience tracking data. Use

take a virtual tour through the
3D data space — much like a
computer game — and follow
the actual gazes and paths of
their customer: they make
real or even virtual buying de-
cisions. The virtual model is
extremely important for cate-
gory management, where the
sorting of shelves is an impor-
tant factor in buying processes.

While space is too limited for a
detailed listing of Visualizer
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3.0's many features, the soft-
ware's vers s divided |

more or less evenly across
three main categories: Gaze
density dispersions, the analy

ixations, and the analy
sis of areas of interest. For-

a picture is worth a

thousand words in illustrating
the breadth of Visuali
functionality. Our photo bloc
documents the power of the
new release. The picture on
the left shows a density distrib-
ution of attention with color
coding on a website. A second
image documents areas of in-
terest with attention and tran-
sition paths.

An internationally-active market
research institute located in
Berlin, Germany, eye square i
the leading provider of eye
tracking analyses for consum-
er research. The compar
which was founded in Marc
1999 by psychologists Sabrina
Duda and Michael Schiessl,
fields an international team
that conducts worldwide stud-
ies for global companies in a
variety of industries. l

eye square GmbH
Schlesische Strasse 29-30
D-10997 Berlin

Tel. (+49) 30 69 81 44-0

Fax (+49) 30 69 81 44-10
eMail: eye@eye-square.com
www.eye-square.com
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Eye Tracking Analysis Software




