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It's sometimes known as the trigger, the kicker or the launching pad: the part of a package a

shopper is locking at when he decides to flip the cereal box to read the back. The gesture iz a World

strong indication that the sale has been clinched. Attemnpts to locate and understand that swest

spot have traditionally entailed sussswork., MNow marketers are beginning to cracls the mystery.

Dievices that measure the direction of a person's gaze have dropped so far in price that the

technology is now within reach of the most modest of marketing teams. By detecting the -
sy , | , = 4 = Trending on Newsweek

reflaction of infrared light shone into an eye, videc cameras mounted on the head of a test - )

subject or on a computer gather data that allow software to chart a moving gaze. Two years

ago 3an Francisco marketing firm Eyetocls charged $30,000 per study. The fee is now $3,000,

and revenue is up 50 percent over last year's.

InVivo Marketing in Paris fits test shoppers with goggles that transmit data wirelessly. It runs Soccer |s Mat A Afghanistan: Can This
Mational Metaphar Wyar Be Saved?

15 mock supermarkets across Europe. CED Eric Singler says gaze tracking for clients Procter &
(Gamble, L'Créal and MNestlé has revealed much about the launching pad. Its purest

manifestation is on cereal boxes. It is the fourth and final "message" scanned by the eve, .
following the image, the logo and the tagline. Farely longer than five words, the spot iz a Blurb ? '\I, V tl % ﬁh L(QJA
about vitaming, minerals or calories. If the front of the box presents more than four messages, : M 5, L8

such as additicnal photes, or more than 15 words, the launching pad may disappear. If the i A RPORTRFORI® OF IDEABS

nutrition information is placed so it is viewed before the other messages, the sale may be lost.

: Will foreign innovation
force America
to reinvent itself?

The launching pad must come last, fresing the shopper to flip the box to learn more. "Store

shelves are very complicated,” Singler says.

IMichael Schiessl, marnaging director of Exwe Click to join the discussion, watch video and

Square 3 Berlin marketing firrn says read articles at PortfolioOfldeas.com.
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eve-movement data can be displayed on

EDS'I E sazily-to-follow "heat maps." NMumbered

- Mark IV

"~ THE WALL STREETJOURNAL.
lines chart the scanning progression; color

codes show how long eves "Hxzate." Squigaly
=r=ln lines mean confusion (the images take too

m Discover how ‘

a baker to display bread on a wooden board—"a subliminal cue for tradition [and] natural

long to understand). Lines that shuttle back
and forth between the same points indicate
frustration {expected information can't be

found). Dilated pupils are a sign of pleasure.

Schiess] recently persuaded a sausage maker

to put a cross-section photo on the label, and

products,” he says. Sales shot up. Gaze-tracking is coming on strong.



